
JOB DESCRIPTION |  Group Account Director

The ideal account person is a leader, someone with the tenacity, resourcefulness,
business sense, pro-active curiosity, and cool-headedness to behave like the CEO of
their account, brand or project. The account person is the only person in the agency
who touches every aspect of a project in some way: from the relationship with the client,
to the relationship with the team, from strategy to finance to creative to production. It is
ultimately the role of an account person at any level to ensure that a project meets the
client and agency’s ambitions to generate great, effective creative work, on time and on
budget, and to motivate the team along the way. As the Group Account Director, you
will deepen the client relationship and grow their business in a meaningful way.

The Group Account Director is the agency’s quarterback - they are able to create the
conditions for the creative work to thrive. They have high emotional intelligence and are
able to nurture junior team members as well as client relationships.

The Group Account Director is expected to be a business partner across multiple
clients, using their deep knowledge and understanding of the clients business in order
to create the best conditions for the right work to thrive, leading to the success and
growth of both our partners and our agency.

They manage internal teams (direct reports, colleagues and seniors) with poise, clarity
and integrity building followership across the board. Your colleagues want your input,
opinion and approval. People trust you.

They navigate the Cornett process effortlessly and are able to lean on the internal
expertise available (across pillars) to deliver outstanding creative solutions to a range of
business problems.

They are fluent in all phases of the creative process from strategy, through creative to
production and are able to bring their expertise to bear at each stage.

They are able to foresee issues before they arise and head them off. They take
pressure off the team by tackling the difficult conversations, and knowing when to
escalate for support.
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They are entrepreneurial and always on the hunt for growth on their accounts. They
keep their eyes out for client needs and are able to quickly translate these needs into a
solution which grows the agency business.

They exhibit an entrepreneurial mindset and a hunter attitude. Actively searching for
new business opportunities within the marketing.

WHAT WILL YOU DO?

● Manage multi-million-dollar account portfolios and provide strategic
initiatives/thinking

● Develop meaningful relationships with clients in a way that positively impacts the
agency relationship, including formulation and presentation of new initiatives,
long-range plans, tactics, budgets and timelines

● Proactively lead, supervise and orchestrate all client and agency resources,
demonstrating and utilizing high brand, category and market knowledge for
assigned accounts

● Effectively collaborate with and manage agency, client and vendor/partner
resources as needed for client success and agency profitability

● Intimately understand the client’s business, industry and competition, leveraging
that knowledge to help generate new ideas to strategically grow their business

● Work under minimal supervision to lead all client planning processes, track
timelines and deliverables, and manage staff and resource allocation on
assigned accounts

● Consistently collaborate with team members throughout the work process to
foster, facilitate and consistently deliver great work that is on-strategy, on-time
and on-budget

● Collaborate with Brand Strategy partners to originate briefs that clearly direct and
powerfully inspire outstanding strategic and creative solutions

● Ensure work is on-strategy, breakthrough and appropriate for the brand
● Develop, define and present annual and/or project scopes including deliverables,

resources and financial requirements 
● Act as the financial brand champion of the overall budget for assigned accounts,

including development of monthly financial forecasts and actuals reports
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WHAT SHOULD YOU HAVE?

You need to be a highly motivated, organized, and passionate individual willing to tackle
demanding tasks. You will need a strong desire to learn and eagerness to help. To
thrive, the Group Account Director will be one with an astute attention to detail and
quality.

● A minimum of 8 years of professional experience (ideally spent at an agency),
with a track record of being a category expert

● Proven ability to build rapport with senior executive leadership
● Entrepreneurial spirit with experience contributing to new business efforts and

driving organic growth
● Demonstrated ability to lead cross-functional teams and run multiple projects at

once across multiple clients with minimal oversight
● A solid understanding of business and marketing strategy
● Possesses a willingness to grow with the organization
● Demonstrated leadership success in a previous client service and brand

management role
● Excellent communication, persuasion and presentation skills, ability to present

and articulate persuasive and cohesive presentations and points-of-views that
ultimately close the sale

● A passion for creativity and delivery of world-class integrated marketing plans
● A desire for excellence and a passion to succeed in a fact moving and

every-evolving environment where everyone is expected to be hands-on

WHAT DO YOU GET?

● 401k
● Health Insurance (PPO & HSA Options)
● Dental and Vision Insurance
● 15 days of PTO a year
● Free Parking
● Salary based on experience
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ABOUT CORNETT

Named a 2021 Small Agency of the Year, Gold Southeast by Ad Age. Proudly small,
independent and female-owned.

We’re a collective of fun-loving, intelligent, imaginative, driven and sometimes rowdy
weirdos. Like any good Kentuckian, we’re genuine and hospitable. We don’t like big
egos. We’re open-minded. We play nice. We share. We’re fostering a culture centered
on inclusiveness, where all of our people can show up every day and be 100%
themselves and feel 100% comfortable, celebrated and respected for the perspective
they bring to CORNETT.

Our goal is to be an agency where any brand can come to us, with any audience and
any challenge, and we’re able to deliver and connect culturally beyond their wildest
expectations.

ABOUT LEXINGTON

If you’ve been to Lexington, you love it. If you haven’t been, you will. A beautiful,
culturally rich place full of good people. For a mid-sized city, we have an oversized but
tight-knit creative community that permeates everything—food, art, bourbon, music,
industry. A little bit Southern, a little bit Midwest, making for a vibe that’s unique but the
best of everything.

We’re surrounded by rolling hills and gorgeous horse farms, with a thriving, bustling and
constantly evolving downtown. Within a short drive, you can see where the Bluegrass
kisses the Appalachian Mountains. You can chase waterfalls. You can hike into absolute
seclusion. And you can explore the Red River Gorge, one of the best-kept geological
wonders in America.

Not to mention, the cost-of-living makes you feel like you’re getting away with
something.

Like we said, there’s a lot to love about our big little city.



JOB DESCRIPTION |  Group Account Director

WHO IS IN CHARGE HERE?

Position reports to the Director of Brand Management.

The position is located in Lexington, KY.

Please send resumes to Emmy Hartley at emmy@teamcornett.com

mailto:emmy@teamcornett.com

